New Vollara

Vollara: America’s Next

Network Marketing Giant
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Networking companies come and go, and the marketplace is OwnerShl plenty competitive. The owners of Vollara have acquired a
n successful. It is crucial when you build a network to have your

dozen companies in the past 25 years and they’ve always bee
company stay around long term so you can cash in. As the Echo Boom moves into full swing, ownership is of unsurpassed importance.

Joe Urso, Dallas, TX, is the principal owner. Upon meeting Joe, h b your impression might be that you have met the consummate
business executive and gentleman. He is those things, but he l lon is also one of the most ambitious and competitive corporate

leaders you will ever meet. Mr. Urso works closely with a handful of powerful co-owners and partners who have worked effectively together for many years.

[from a field leader...] “When | first heard Mr. Urso talk about his investment background, | was blown away by the variety of companies that make up his résumé.
of an investment team that took
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Twenty- five years ago he was part

over an ice company in New York City. uSlneSS c le ‘ ements Before all was said and done, they
changed the company’s course and grew it into one of the largest milk distribution corporations in America. Many other successful projects have followed.”
Urso says, “Through all these years of developing and rebuilding companies—always making a profit, | mightgdd—l’ve always wanted to buy a network marketing

business and build it into the kind of company k M k every self-employed entrepreneur wants to

be a part of. | was influenced by my former Networ ar etlng father-in-law who helped found the Direct

Selling Association many decades ago. For my partners and |, this is the final opportunity we have been preparing for. Work with us and trust us. You can’t miss.”

“For Vollara to work for us, it has to work for you. Think about this. My partners and | have an excellent track record, we are highly ambitious, we are absolutely

committed, we have a financial base S -7 O t h t 'and we’re smart enough to know we
have to make Vollara work for YOU or Our ppor unl , OO @ it won’t work for us. Joining Vollara
can definitely make you healthier, and it might make you rich. Your commitment can be modest or gigantic. We'll love you no matter what.”

Using leverage, a woman with a crowbar can open a locked door. Her strength was the same, but her power was greater. Network Marketers gain leverage in many
ways. Instead of using just their own time, they benefit from Levera e time invested by others. Instead of working in just one state,
they can recruit people in many states. Instead of being limited g by their own recruiting and leadership talents, they can harness
the talents of hundreds, even thousands of other people. This and company presentations allow even your newest people to tell the Vollara story effectively.

Our goal is to be the BIGGEST and BEST PY Network Marketing company in the world, and we are not shy to say so.
As we climb toward our goal, wouldn’t you The nght Comp any like to be able to say you were there in the
very beginning? Our compensation plan is the biggest and best. It is a “hybrid unilevel
plan with a binary component” that pays to infinity. That’s a mouthful to say, but if you'll start bringing people to our presentations, we’ll help you with the details.
We will also start helping you build a better life. We offer “Best in Class” products for your personal and environmental health. Now is the time!




